Thomas A. Dorsey
Thomas Andrew Dorsey, known as the “Father of  Gospel Music,” was born on July 1, 1899 in Villa Rica, Georgia. Dorsey’s father was a minister and his mother a piano teacher. Dorsey was exposed to spirituals and Baptist hymns as a child and learned to play the piano by watching pianists at a vaudeville theater on Decatur Street in  Atlanta. 

After studying music formally in Chicago, he became an agent for Paramount Records. He later put together a band for Ma Rainey called the “Wild Cats Jazz Band” in 1924.

Around 1928, Dorsey had a spiritual conversion but continued composing and performing the blues. Under the name, Georgia Tom, he teamed up with Tampa Red (Hudson Whittaker), with whom he recorded the 1928 hit record, “Tight Like That,” that went on to sell more than 7 million copies.
Personal tragedy led Dorsey to leave secular music behind and began writing and recording what he called “gospel” music. He was the first to use that term. His first wife, Nettie, died in childbirth in 1932 along with his first son. In his grief, he wrote his most famous song, and one of the most famous of all gospel songs, “Take My Hand, Precious Lord.”   

“Precious Lord” has been recorded by Elvis Presley, Mahalia Jackson, Aretha Franklin, Clara Ward, Roy Rogers, and Tennessee Ernie Ford, among hundreds of others. It was a favorite gospel song of the Rev. Martin Luther King, Jr. and was sung at the rally the night before his assassination, and at his funeral by Mahalia Jackson, per his request. It was also a favorite of President Lyndon B. Johnson, who requested it to be sung at his funeral. 
Dorsey wrote “Peace in the Valley” for Mahalia Jackson in 1937, which was later made popular by Elvis Presley. Dorsey composed over 1000 songs in his lifetime and was the first African American elected to the Nashville Songwriters Hall of Fame.
He died in Chicago, Illinois on January 23, 1993.  

References

· Horace Clarence Boyer, How Sweet the sound: The Golden Age of Gospel Elliott and Clark.

· Michael W. Harris, The Rise of Gospel Blues: The Music of Thomas Andrew Dorsey in the Urban Church Oxford University Press.

· Tony Heilbut, The Gospel Sound: Good News and Bad Times Limelight Editions.

· Bernice Johnson Reagon, We’ll Understand It Better By And By: Pioneering African-American Gospel Composers Smithsonian Institution.

· Eileen Southern, The History of Black Americans: A History, W.W. Norton & Company.
BELOW ARE A BUNCH OF TIPS ABOUT HOW TO CALL MORE ATTENTION TO YOUR
MUSIC.

WHO'S WRITING THIS? Derek Sivers. Founder of CD Baby.

CALL THE DESTINATION, AND ASK FOR DIRECTIONS.

Work backwards.

Define your goal (your final destination) - then contact someone
who's there, and ask how to get there.

Know a magazine you think you should be in?  Call their main number, ask for the editorial department, and ask someone in editorial if they could recommend their three favorite publicists.  Write down the publicists' names, and thank the nice editorial person for their time.


(Don't waste their time asking for the publicists' contact info. You can find that on the web.)  Then call each publicist, and try to get their attention.

Know a radio station you should be on?  Call them and ask for the music director.  Ask if they could recommend a few good radio promoters.  Call the radio promoters they recommend, and try to get their attention.

Know a venue you should be playing?  Bring a nice box of fancy German cookies to the club booker, and ask for just 5 minutes of their advice. Ask them what criteria must be met in order for them to take a chance on an act. Ask what booking agents they recommend, or if they recommend using one at all. Again, keep your meeting as short as possible. Get the crucial info, then leave them alone. (Until you're back, headlining their club one day!)

I know an artist manager of a small unsigned act, who over the course of a year, met with the managers of U2, REM, and other top acts. She asked them for their advice, coming from the top, and got great suggestions that she's used with big results.

In other words: Call the destination, and ask for directions.

You'll get there much faster than just blindly walking out your front
door, hoping you arrive someday.
PUT YOUR FANS TO WORK.

You know those loyal few people who are in the front row every time you perform? You know those people that sat down to write you an Email to say how much they love your music? You know that guy that said, "Hey if you ever need anything - just ask!"

Put them to work!

Often, people who reach out like that are looking for a connection in this world. Looking for a higher cause. They want to feel they have some other purpose than their stupid accounting job.

You may be the best thing in their life.

You can break someone out of their drab life as an assistant sales rep for a manufacturing company. You might be the coolest thing that ever happened to a teenager going through an unpopular phase. You can give them a mission!

If they're a fan of your music, invite them over for pizza to spend a night doing a mailing to colleges. Go hit the town together, putting concert flyers on telephone poles. Have them drive a van full of friends to your gig an hour away. Have the guts to ask that "email fan" if she'd be into going through the Indie Contact Bible and
sending your press kit to 20 magazines a week.

Soon you can send them out on their own, to spread the gospel message of your amazing music, one promo project at a time. Eventually, as you grow, these people can be the head of "street teams" of 20 people in a city that go promote you like mad each time you have a concert or a new CD.

Those of us busy busy people may think, "How could ANYone do this slave work?" But there are plenty of people out there with time on their hands that want to spend it on something besides TV.

Don't forget that to most people, the music business is pure magic. It's Hollywood. It's glitter and fame and fantastically romantic. Working with you might be the closest the get to that magical world of music. Give someone the chance to be on the inside circle. Put 'em to work.  www.cdbaby.com 
